, Acomprehenswe and u,tod ate overview of A u

S e

% ik
|ate 'stgarrlval ommodation, s’p’end events and tourism sentlmedat
4 /. ‘
g ""V"'s»m o // 7.

Prepg;;g},] e % 24 /
By g:h eeson Research |n|s'ghts _ /1

A
/
7
/
v/
/

/




Auckland Destination Overview - =
Tataki

Auckland Y=
Contents Unlimited == | Aucan

KEYFINDINGSHIGHLIGHT OF THE MONTH
VISITOR ARRIVALS DATA
INTERNATIONAL VISITORS
REASON FOR VISIT | MARKET
AUCKLAND'S. OTHER PORTS
ACCOMMODATION DATA
COMMERCIAL GUEST NIGHTS | TYPE

ADR, HOTEL OCCUPANCY AND REVPAR

AVERAGE LENGTH OF STAY

FORWARD BOOKING DATA

FORECAST ACCOMMODATION DATA
SPENCDATA

INTERNATIONAL & DOMESTIC TOURISM SPEND DATA 24-30
MAJOR & BUSINESS EVENTS DATA

MAJOR EVENTS INSIGHTS

BUSINESS EVENTS INSIGHTS
AUCKLAND VISITOR SURVEY

VISITOR EXPERIENCE & NET PROMOTER SCORE
FIVE YEAR TRENDS IN KEY MARKETS

REASON FOR VISIT BY MARKET




INTERNATIONAL

A Monthly international visitors (152.5k) were down 0.1%

on April2023 (152 .6K).

A The year to April 2024 saw 2.20m international visitor
arrivals, an increase of 38.4% on 2023. However,
international visitation was down 5.7% compared to
2020 levels(2.33min YEApril2020).

A Therewas a decreasein Australianvisitors in the month

of April 2024, with 55.0k visitors, down 7.3% compared
to last April Theyearto April2024 saw 702.0k Australian
visitor arrivals,up 6.9%

Holiday visitors (920.3k) contributed the most to
annual visitor numbers and increased 69.9% on the
year to April 2023. Monthly holiday numbers (62.2k)
were also up 8.7% compared with the month of April
2023.

A VFRuvisitors (755.3k) were up 12.3%for the year, with
monthlynumbers(51.9k) down14.9%

A 220.3k international guest nights in commercial
accommodationfor April,up 7.3%on last year.

International tourism spendin April2024 was91.9m (up
7.9%comparedto April2023).

Key Visitor Data

DOMESTIC

A

The domestic visitor numbers are no longer available as
the Ministry of Business, Innovation, and Employment
(MBIE) has cancelled the Monthly Unique Regional
PopulationEstimates(MURPEsyata until further notice.

There were335.8k domestic guest nights in commercial
accommodationfor the month of April, down 16.84

Tourism Electronic Card Transactions (TECTshas now
restarted as an interim replacement to the Monthly
Regionaltourism Estimates (MRTEs)However,due to a
different methodology,the TECTfigures are substantially
smaller than those of the previous MRTES,so the two
seriesshould not be compared

Domestic tourism spend in April 2024 was 194.5m (
down5.8%comparedto April2023).

Tataki
Auckland @Y=
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OVERALL

For the month of April 2024, there were 556.1k total
guest nights in commercialaccommodationin Auckland,
down8.4%on last year.

A On average, visitors stayed in Aucklandfor 2.1 nights in

April2024 (down4.5%on the previousyear)

A Averagehotel Occupancyfor the month was 62.4% 3.7%

lowercomparedto April2023.

A The Average Daily Rate for Aprilwas $206 (down 8.9%)

and the RevPARvas $129 (down12.3%comparedto the
previousyear)

A The averagedaily rate (ADR)for hotels in Aucklandwas

the highest for the month on Wednesday10% April 2024
at $214 (down 3.4%on the previousyear)

A Looking forward (over the next three months), overall

occupancyon the booksis generallysimilar for the period
from Julyto September2024 in comparisonto last year.

A Occupancyon the books peakedat 73%on Saturday 13t

July2024 .
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MONTHLY COMMUNICATIONS REPORT DESTINATION

Highlight of the month: MOU signed with Auckland
Airport and China Southern Airlines

Looking ahead:
May 2024

A Ongoing stakeholder
communications and proactive
media support re: Destination
Partnership Programme renewal

[ ——

MC/ASIA —

wresTREwS w e = contactus

Coverage of the MOU signed between TAU, Auckland Airport and China Southern
Airlines reached a cumulative potential reach of 466,454 and an EAV of NZD 20,680.
The media release resulted in an interview with Annie Dundas on Newstalk ZB
Breakfast with Mike Hosking. Other coverage included Meeting Newz, Travelinc Memo
and Meetings & Conventions Asia.

New alliance targets Chinese
to Auckland

ganisations team up o marke: 3 destinaton for Chinese

NewstalkZ1} AUCKLAND B8.4FM, ... v

LIVENOW
Simon Barnett and
James Daniels..

HOME » ON AIR » EARLY EDITION » AUDIO

SHOWS ~ NEWS v ON DEMAND ~ PODCASTS v ZBPI

4:00pm °

Supporting the filming of US

production ‘BareFeet’, focusing on
Maori culture and Matariki

12:00PT) e—

Hosting Australian

Auckland aims to get 'on the radar' with
China Southern Airlines alliance

ON AIR | EARLY EDITION

Newstalk ZB,Tue, 23 Apr 2024, 8:43AM

New alliance aims to elevate Auckland's appeal for Chinese business traveller:

@

IHeart
Annie Dundas: Auckland Unlimited Destination Director on the collaboration with A...
Early Edition on Newstalk Z8

Business travel to China’booming’

Continued from page 1

With Sichuan Airlines restarting
its New Zealand flights last
week, there are now five Chinese
airlines flying between China
and Aotearoa, as well as Air New
Zealand.

Collectively, there are 36 flights
a week between the two countries.

Meanwhile, Tataki Auckland
Unlimited, Auckland Airport and
China Southern Airlines have signed
amemorandum of understanding to
work together to promote Auckland
as a destination for Chinese business
travellers. This includes conferences,
trade exhibitions and business incentive
travel.

Corporate Traveller New Zealand GM,
Angie Forsyth says the memorandum

Angie Forsyth

could result in even more airline
capacity to China.

“This will likely open up further
| opportunities for Kiwis to take

~their business to China, and as a

§ nation of over a billion people
the market potential is
astronomical.

Forsyth says the influence
China has on the New Zealand economy
cannot be underestimated.

‘The New Zealand-China trade
relationship is mutually beneficial and, in
the past, has played a significant role in
pulling New Zealand through challenging
economic times. As New Zealand falls
into a recession, a busy airbridge between
both nations could play a significant role
in improving economic conditions.’

influencers ‘Brentobox’ and 'Sam
Todd' who together have nearly
300K followers on TikTok.

Preparing reactive communications
on the allocation of the Auckland
Business Events Fund

Proactive media activities to
promote ACB at the annual
industry event TRENZ in Wellington
from 8 - 10 May
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2.20m International
visitor arrivals in the
year to April 2024, up
38.4%

A The month of April saw 152 .5k international visitors, down
0.1%on April2023 (152.6Kk).

A The year to April 2024 saw 2.20m international visitor
arrivals, an increase of 38.4% on the previousyear. However,
international visitation was down 5.7% compared to 2020
levels (2.33m in YEApril2020).

A Holiday visitors (920.3k) contributed the most to annual
visitor numbers and increased 69.9% on the year to April
202 3. Monthly holiday numbers (62.2k) were also up 8.7%
comparedwith the month of April2023.

A VFR visitors (755.3k) were up 12.3% for the year, with
monthlynumbers(51.9k) down14.9%

A Therewere 156.5k businessvisitors (up 24.3%) in the yearto
April2024, and 13.6k for the month (up 31.6%.

Source: ITM data, Statistics NZ
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International visitor arrivals in Auckland, reason for visijt

YE %
change

+38.4%

= BUSiness

- Holiday/Vacation

=\/isit Friends/Relatives TOTAL ALL TRAVEL PURPOSES

Visitor arrivals V" previous year/ vs. preCovid/

YE 2020
April 2024 152,501 0.1% 9467.2%
YE April 2024 2,201,528 38.4% 5. 7%

*Nb. International visitor arrival data captures every arrival to Auckland airport which is the gateway port for New Zeal@ihg.does not mean the visitor arrival stayed in or visited Auckland.
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702.0k visitors from
Australia for YE April
2024, up 6.9%

A Therewas a decreasein Australian visitors in the month of
April 2024, with 55.0k visitors, down 7.3% compared to last
April The year to April 2024 saw 702.0k Australian visitor
arrivals,up 6.9%

A Theyearto April 2024 saw 308.3k visitors from the US (up
56.5%), with 15.2k visitors for the month (down3.6%9.

A Visitors from China (190.5k) were also up for the year
(359.8%), and up (77.0%) for the month of April (to 18.5K).

A Forthe yearto April 2024, there were 124.1k visitor arrivals
from the UK (up 0.4%) and 6.0k visitors for the month (down
15.7%).

aucklandunlimited.com

Source: ITM data, Statistics NZ
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Visitor arrivals in Auckland by key international markets
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24 -month visitor arrivals from individual markets

Australia China
70k 25k
60k
20k
50k
40k 15k
30k 10k
20k

DO L DO O DI DAL DX HNL O LA DO O DI DD D K
F LR LN DO OO QLR LD O D OO QO PO L DO O DI NI DI INL O LA DO O DI DI D N>
S e e e e e P e e
S S S S S S S S S S S S S S S S S S S S S S AN PN GGG AN
—Business =—=Holiday/Vacation ==Visit Friends/Relatives —Business =—=Holiday/Vacation =—\/isit Friends/Relatives
VS. Vs. VS. VS. Vs. Vs. Vs. vs.
Business previous Holiday previous VFR previous Total previous Business previous Holiday previous VFR previous Total previous
year year year year year year year year
April 2024 8,125 36.0% 14,373 -13.8% 25,831 -14.5% 54,999 -7.3% April 2024 977 107% 12,790 116.0% 2,574 0.9% 18,497 77.0%
YE April 2024 90,142 12.9% 187,750 11.4% 338,072 1.6% 702,012 6.9% YE April 2024 7,590 246.1% 118,453 872.1% 37,068 112.2% 190,508 359.8%

aucklandunlimited.com

Source: ITM data, Statistics NZ
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24 -month visitor arrivals from individual markets

5,000 Japan
4,500
4,000
3,500
3,000
2,500
2,000
1,500
1,000
500
0
e S S S S S S S S S S S S S S S S S S S
—Business =—=Holiday/Vacation ==\/isit Friends/Relatives
Vs. ; Vvs. VS.
Business previous HoIidayVS' PrEvIoUs ver previous Total previous
year year year year
April 2024 229 36.3% 1,558 13.6% 447 57% 3,055 14.7%
YE April 2024 3,691 64.3% 28,642 165.5% 7,711 46.3% 53,745 100.7%

aucklandunlimited.com

Source: ITM data, Statistics NZ

6.000 Korea
5,000
4,000
3,000
2,000
1,000
0 — B
OO LA DO QD SN A O X O O AN DO O DN I DAL D X
i e
VI I I I IV I I
‘9%%@%@@%%%%%%%%%%%%%%%%%
—Business =—=Holiday/Vacation ==\/isit Friends/Relatives
Vs. VS. VSs. VS.
Business previous Holiday previous VFR previous Total previous
year year year year
April 2024 142 20.3% 1,868 8.7% 373  40.0% 2,638 -20.5%
YE April 2024 1,687 44.4% 37,057 157.0% 8,323 15.3% 53,657 99.9%
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24 -month visitor arrivals from

Germany
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individual markets

6,000 25K UK
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20k
4,000
15k
3,000
10k
2,000
1,000 oK
0 i ok
DO DO O DI NI OIIOO0LN DO O DI DAL D N> OO LA DO O D INNILIOOII D ONA DO O DI DD D N>
ﬂ/&ﬂ/@ofv&%@ofﬁ\o$N$N$N%®Q%§Q%§O%@Q®§03@0%@00?\0%‘@ fb‘pfb@’\/'b@\/v@o v@o v& §0 q/@oq’@oq’@o (§°,§°,§'\’(§'\’(§”%®°,§°%§°%@°,§° ,,3@0,5@0%@0%@0@'\/%@'\’%@”@0»?@ @0 §0
VI I I I I I I I PP I VIV
&%%%%WWW%%%W@%‘LQ/WWW‘L%%WW R i 0 0 ) D A 0 ) e
=—=PBusiness ===Holiday/Vacation ===\/isit Friends/Relatives =—Business ===Holiday/Vacation ==\/isit Friends/Relatives
VS. VS. VS. . VS. VS. VS. VS.
Business previous Holiday previous VFR previous Total ' p:-:a\?ous Business previous Holiday previous VFR previous Total previous
year year year y year year year year
April 2024 125 20.2% 1,244 6.9% 265 33.1% 1,879 -7.0% April 2024 383 171% 2,076 -9.6% 3,069 -25.4% 6,020 -15.7%
YE April 2024 1,648 12.1% 32,642 42.3% 7,718 -1.5% 46,891 31.1% YE April 2024 5515 10.8% 47,537 25.9% 62,839 -14.5% 124,114 0.4%

aucklandunlimited.com

Source: ITM data, Statistics NZ
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24 -month visitor arrivals from individual markets

5 000 Canada
5,000
4,000
3,000
2,000
1,000
0 —
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L e S e
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S S S S S N S Sl S S S S N S Sl S S S S Sl S Sl S
=—Business ====Holiday/Vacation ===\/isit Friends/Relatives
vS. VS. previous vS. vS.
Business previous Holiday .pear VFR previous Total previous
year y year year
April 2024 157 22.7% 1,319 -10.5% 1,071 -11.1% 2,845 -1.7%
YE April 2024 1,836 13.5% 26,738 33.8% 18,941 -1.4% 52,309 15.9%

aucklandunlimited.com

Source: ITM data, Statistics NZ

usS

35k
30k
25k
20k
15k

10k

=—Business ===Holiday/Vacation ===\/isit Friends/Relatives

vs. Vvs. Vvs. vs.
Business previous Holiday previous VFR previous Total previous

year year year year

April 2024 1,172 349% 8,429 -1.1% 3,698 -16.8% 15,238 -3.6%
YE April 2024 14,106 24.6% 192,836 80.9% 67,322 17.9% 308,304 56.5%
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Auckland has seen a 12 month rolling visitor arrivals
38.4% Increase In
International visitor

2,500,000
arrivals over the last year
A In the five years preceding the arrival of Covidin 2020, all = 2,000,000
major airports had seen steady increases in international £
visitor arrivals. 2
) N 1,500,000
A The Covidrelated travel bans had a clear effect on all ports =y
with the greatest impact seen in Auckland reflecting the 3
largestmarket share. © 1,000,000

A Aucklandhas again seenincreasingarrivals since the borders
fully opened in July 2022 and an 38.4% increase in 500 000

international visitor arrivals overthe last year.
A Forthe year ending April 2024, all other ports saw growth in 0 /_

international visitor .arrlvals incomparison to last year @Q\X§@§%®&®Q§W§V§b@Qq,&o@QQ&QQV@Q@@Q%Q@@Q&@@&@Q@@O@&Q@0&@@0&@&@&@9@N:L@&@Ob‘
Queenstownsaw an increase of 22.5%, Christchurchwas up I e N sy P S R AN
. Q" Q7" Q" Q7 Q7 Q" R QY QY Q" Q" Q" Q¥ Q¥ Q¥ Q¥ QY Q" Q" QY Q" Q" Q¥ QY R QY QO Q" Q" Q" QO
39.7%and Wellingtonwas up 10.7%comparedto last year. L R e e A
Year End

Auckland airport == Christchurch airport ==\Nellington airport == Queenstown airport

aucklandunlimited.com

Source: ITM data, Statistics NZ
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556.1k total guest
nights in commercial

accommodation in April
2024, down 8.4%

A For the month of April 2024, there were 556.1k total guest
nights in commercialaccommodationin Auckland,down 8.4%
on the same month last year.

A There were 335.8k domestic guest nights in commercial
accommodation (down 16.5%), and 220.3k international
guest nights (up 7.3%) in commercialaccommodationin April
2024.

A For New Zealand overall, there were 3.11m guest nights in
commercial accommodation in April 2024, down 9.1%
comparedto April2023.

aucklandunlimited.com

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Guest nights in commercial accommodationAuckland
800k
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()/0 '& '& '& '& '\' '\' (7/ Q/ Q/ Q/ '7/ '7/ ’b '?) "b fb ’5 ’b D‘ f),b(
\ %Q,Q $0 \’b(\ @'b\ @’b* \\) %Q’Q $0 \’b(\ @rbd\ @rbﬁ \\) %Q,Q $o \fb(\ ‘“’DJ‘ @?ﬁ \\) %Q,Q $04 \'b(\ @’b’\

m Domestic guest nights International guest nights
April 2024 Auckland % change New Zealand = % change
Total guest nights 556,100 8.4% 3,108,600 9.1%
Domestic guest nights 335,800 -16.5% 2,049,700 -14.5%
International guest nights 220,300 7.3% 1,058,800 3.4%
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366.2k guest nights in
hotels in April 2024, up
0.2%

A Forthe month of April 2024, there were 366.2k guest nights
in hotelsin Auckland,up 0.2%comparedto Aprillast year.

A Therewere 104 .4k guestnights in motels and apartments (6-
20),up 279.6%on the previousyear.

A However, guest nights in motels and apartments (>20)
(22.3k) weredown (82.9%).

A Guestnights in holiday parks and campgrounds(19.3k) were
down (34.1%) for the month of April

A Guestnights in backpackeraccommodationdecreased(down
17.4%to 34.2Kk) in April2024.

A Guest nights in lodges and boutique accommodation were
down(17.8%to 9.7k) for the month.

aucklandunlimited.com

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Guest nights by accommodation type (monthly)
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Backpackers

Motels & apartments (620)

Motels & apartments (>20)
Backpackers

Holiday parks & campgrounds
Lodges & boutique accommodation

&0@@, \')9():5 (L&fb &&fb q/&b( &&u
X W R O W@
Motels & apartments (6-20) Motels & apartments (>20)

== Holiday parks & campgrounds = | 0dges & boutique accommodation

Aucklanc % change

366,200 0.2%

104,400 279.6%

22,300 -82.9%

34,200 -17.4%

19,300 -34.1%

9,700 -17.8%
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Average Occupancy for
April 2024 was 62.4%,
down 3.7% on 2023

A For the month of April 2024, the average Occupancywas
62.4% 3.7%lowercomparedto April2023.

A The AverageDaily Rate (ADR)for the month was $206, down
8.9%o0n last year.

A Monthly Revenue per available room (RevPARYor April was
$129, 12.3%lowercomparedto last year.

A Therewere large fluctuations in percentage change for ADR,
RevPARand Occupancy rates in April 2024. Percentage

changes for Occupancy,ADR, and RevPARall peaked on
Wednesdayl0t April

aucklandunlimited.com

Source: STR Global
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Percent Changes for the Month of April
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Average dally rate was
$214 on 10™" April 2024,
down 3.4% on 2023

A The average daily rate (ADR)for hotels in Auckland was the
highestfor the month on Wednesdayl0t April2024 at $214
(down 3.4%on the previousyear)

A Hotel occupancy reached 76% on Tuesday 16t April 2024
(up 23.7%o0n the previousyear)

A Revenueper available room (RevPARpeaked to $160 also
on Tuegday 16" April 2024. This was up 18.2% in
comparisonto last year.

aucklandunlimited.com

Source: STR Global
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Daily hotel rates for the Month of April
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On average, visitors
stayed 2.1 nights in
Auckland for the month
of April 2024

A On average, visitors stayedin Aucklandfor 2.1 nights for the
month of April2024 (down4.5%on the previousyear)

A Therehas been a slight downwardtrend in averagelength of
stay for visitors to Aucklandoverthe last three years

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Average length of stay for visitors to Auckland
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Occupancy 90 Day Forward Outlook

90 Day Forward Booking ..

World Choir Madagascar the Warriors v All Blacks v Oceania Renewable Musical

O C C u an C D ata Games Musical ~  Parramatta Eels Argentina Fleetwood Mac Gonaration Summit
Winetopia 2024 Experience Tour

70%

60%

A Looking forward (over the next three months), overall
occupancy on the books is generally similar for the period
from Julyto September2024 in comparisonto last yeatr.

50%

=
ol |

A There is considerable variance in hotel occupancy when 40%
comparingthe nextthree months of 2024 to last year.

A Occupancyon the books peaks at 73% on Saturday 13t July 30%

2024.
) 20%
A Occupancyalso reaches 61% on Saturdaythe 6™ and Friday

the 12t of July2024.
10%
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mmm Occupancy - This year (2024) mmm Occupancy Historical (2023 comparison)
—(Qccupancy Historical (2022 comparisory—Pick up - This year (2024)

Source: STR Global Please note: This is the 9@lay outlook at the time of publication.
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Longer term projections

In addition to the STRGIobal90 DayForwardBookingdata we
receive, we also receive a longerterm outlook, with forecast
data for the next four years until 2027 . This data is provided
by STRGIobalin collaborationwith OxfordTourismEconomics

In 2024 QL supply expanded4.9% Demand expanded4.6%
resulting in an occupancy decline of 0.3% Occupancyis
expected to decline by 5.0% in 2024 @2, with supply
expanding6.9%and demandexpandingl.5%

After expanding 32.9% in 2023, occupancyis expected to
decline -1.0% in 2024. ADRis expectedto decrease -0.6%
resulting in RevPARdecline of -1.6% in 2024. RevPARis
expectedto growby 9.5%in 2025.

Overthe nextthree years,occupancyis expectedto expandat
an average annual rate of 2.5% while ADRis expected to
expandat an averageannual rate of 1.8%

Source: STR Globdorecast (May 2024) * issued 4 times per annum
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Supply and Demand Growth

2022 2023 2024

2025
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Average Supply

1 6 . 5 k ave rag e d al |y (Avg. daily rooms during year)

Year Rooms % Chg. Chg.

rooms avallable In 2024, 2020 14,173 2.8% 387
with 16.7k rooms v

15,375 3.0% 443
forecast for 2025 a0
2024 16,483 6.6% 1,018
A In 2024, on averagethere were 16 .5k daily rooms availablein 2025 16,735 1.5% 252
Auckland The number of averagedaily rooms available is set Forecast 2026 16,858 0.7% 123
to increase by 6.6% which will supply an additional 1.0k 2027 .
rooms (comparedto 2023) . 17,210 2:1% 352
2028 17,300 0.5% 89
A Lookingto 2025, averageroom supply is expectedto expand
1.5% supplying252 newrooms and bringingthe total number
of roomsto 16.7k. Rooms by Phase
18,586
; 20,000 976 '
A Observingrooms by phase data, there was a total of 18.6k 18,000 16,320 1,290
rooms (from 226 properties)in the pipeline. 16,000
14,000
; 12,000
A Thiscomprisedof 16.3k existingrooms (from 212 properties, 10,000
1.3k rooms under construction (from 9 properties),and 976 8,000
roomsin the planning stages(from 5 properties) 2'888
2,000
0
Existing Under Planning Total rooms
construction stages

Source: STR Globdtorecast (May 2024) * issued 4 times per annum
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International visitor growth- New Zealand

In total, 3.54m visitors
are projected to visit
New Zealand in YE April
2028 5000k

4,000k

3,500k

B Australia
A International overnight visitor arrival projections until 2028 China
are available for New Zealand overall 8 of which Auckland 2,500k
receivesthe largestshare. Japan
Korea
A International visitor growth to New Zealandis forecast with a 2,000k — Germany

CompoundAnnual Growth Rate (CAGRYf 13.2% from 2023 UK
to 2028 (for Q3 2023), resulting in a possible 3.54m

international visitors by YEApril 2028 . 1,500k Canada
—_—US
A When calculated against the 2022 baseline a clear recovery Total
trend in visitor arrivalsis visible overall 8 as well as for our key 1,000k
markets.
; 500k

A Visitor arrivals from Australia are expected to grow at an
average annual rate of 2.5% 1.42m Australian visitors are
expected to visit New Zealand in the year to April 2028
(bringing visitation close to pre-Covid levels of 1.49m in
2020).

Ok S st

2020 2021 2022 2023 2024 2025 2026 2027 2028

* International visitation by city is based on the Global City Travel (GCT) database maintained by Tourism Economics. Gk3dvarnight visits by international visitors to 300 global cities. The data is tracked by country of origin on an annual basiduding
historical and forecast years. The data shown here for the country is taken from the Global Travel Service (GTS) databasenaintained by Tourism Economics. This reflects international visitation by origin market, including historical and forecaats
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$2.424b in Domestic Yearend tourism transactions in Auckland
tourism spend for year-
end April 2024, down
5.3%

A Tourism Electronic Card Transactions (TECTs)has now
restarted as an interim replacementto the Monthly Regional
tourism Estimates(MRTES)

$200

$150

Monthly spend ($m)

$100

A Due to a different methodology, the TECT figures are
substantially smaller than those of the previous MRTES,so
the two seriesshouldnot be compared

$50

$0
A Due to limitations of the new data collection method,

domestic and international market totals will not be added
together and will only be used separately Additionally,only _ _
data dating back to January 2022 will be used for the ———Domestic ==International

purposes of this report More information on (TECTsyan be
found

Jul-22

Jan-22
Feb-22
Mar-22
Apr-22
May-22
Jun-22
Aug-22
Sep-22
Oct-22
Nov-22
Dec-22
Jan-23
Feb-23
Mar-23
Apr-23
May-23
Jun-23
Jul-23
Aug-23
Sep-23
Oct-23
Nov-23
Dec-23
Jan-24
Feb-24
Mar-24
Apr-24

A Inthe yearto April2024, domestictourism spend in Auckland
was$2.424b, down5.3%on last year. Tourism Transactions YEApril2024 ($b) % change

A Internationalspendwas $1.154b, up 20.8%for the year. Domestic 2.424 -5.3%
I International 1.154 20.8%
aucklandunlimited.com

Source: MBIETECTs


https://www.mbie.govt.nz/immigration-and-tourism/tourism-research-and-data/tourism-data-releases/tourism-electronic-card-transactions
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Total Domestic tourism
spend was$194.5m for
April 2024, down 5.8%

A Forthe month of April 2024, domestic tourism spend (TECTS)
was $194.5m (down 5.8%9 comparedto the same month in
2023.

A International tourism spend in April 2024 was $91.9m (up
7.9%) comparedto April2023.

aucklandunlimited.com

Source: MBIETECTs
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AUCKLAND
TAMAKI MAKAURAU

Monthly % Change in tourism transactions in

Auckland
May _Jun !

3

u Aug Feb ar pr

_ I I | f m I [
I Iep Ict lov Iec !an

m Domestic ® International

Tourism Transactions April2024 ($m) % change
Domestic 1945 5.8%
International 91.9 7.9%
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Walikato visitors spent
$46.3m in April 2024,
down 7.8% on the
previous year

A Forthe month of April2024, tourism spend was down across
all domesticmarkets comparedto the same month last year.

A Spend from Waikatobased visitors $46.3m was down 7.8%
comparedto the previousyear.

A Spend from Northland ($20.6m, down 2.5%), the Bay of
Plenty ($15.5m, down 9.7%), Wellington ($15.2m, down
11.3%) and Canterbury($13.4m, down 5.8%) was also down
in April2024, comparedto April2023.

A

aucklandunlimited.com

Source: MBIETECTs

©%
SN
o

Monthly Spend ($m)
©
w
o
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$10

$0

Tataki
Auckland @Y=
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Monthlydomestictourism
spendin Auckland, by market

m&% fp&w @0& f»dﬂ @0& @0& @0& fp&n) m&% w&% @&rb @0& fLQQ’b‘ m&u
N » N Q N N O Q N Q \
\’b(\ @’b @’Zﬁ \0 %Q;Q $O o @’b @’b ) c® $O o @’b
Waikato Northland Bay of Plenty e====\Nellington Canterbury
VS. VS. Bavof VS VS. VS.
Waikato previous Northland previous Ple);lty previous Wellington previous Canterbury previous
year year year year year

April 2024

46.3  -7.8% 20.6 2.5% 155 9.7% 15.2 -11.3% 13.4 5.8%
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USA visitors sp ent » Yearend tourism expenditure in Auckland, by market
$288m in the year to

$300
April 2024, up 58.5% on
. = $250 Australia
the previous year 5
_‘g Canada
5 $200 == China
o
2 e Germany
. ) . . & $150 Japan
A In the year to April 2024, Australian tourism spend was =
$213m, down14.8%on the previousyear. N —Korea
< . 100 —
A Tourismspendfrom the USwas$288m, up 58.5% s UK
. —USA
A Spendfrom the UKwas $122m, also up 11.1%for the year ot
to April2024. $50 = Other
A Chinesevisitors spent $133m in the yearto April 2024, up .
50.9%on the previousyear. %0 N N NN N NN NN NN ®M O ;m®®m om0 o006 I < 3
0 S8 8588888888888 cs88888 888
Spendfrom Japan(up 70.9%to $18.1m), Korea (up 61.3% Sddsddddddd8ddddddadsda
to $17.8m), Canada(up 11.7%to $22.3m), gnd Germany £332%028s85pggeg3353285628s8pss
(up 11.5%to $19.1m) wasalso up on the previousyear.
A Australia V5" China ' UK vS. us VS Germany VS
(9m)  Previous o " previous o previous o previous o previous
year year year year year
aucklandunlimited.com YEApril 2024 213 -14.8% 133 50.9% 122 11.1% 288  58.5% 19 11.5%

Source: MBIETECTs
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Monthly tourism expenditure in Auckland, by market

Visitors from the US
spent $23.3m in April
2024, up 54.4%o0n the

previous year 5 s
°
S == Australia
& $20
p . . E == China
A For the month of April 2024, tourism spend from the US =
($23.3m) wasup 54.4%comparedto last April 2 %15 Germany

A Visitors from Australia spent $16.5m in Apri, down 15.6%
on the previousyear. $10 —UK

A  Visitors from China spent $10.1m in Apri, up 8.7%

$5 —USA
comparedto last year.

A Therewas an increase in tourism spend from the UK (up

. . . 0
23.7% to $10.7m) while a decrease in German tourism ¥

R T B N S N N - I - b« b< D
spend(down 12.7%to $1.3m) for the month of April2024. f),Qq/ f),Qq/ 0,0()/ f],O(L q,Qq’ q,o(]’ q,Qq' q,oq/ r),& Q,QQ/ r),Qq/ q,oq/ r),Qq/ r),Qq’ q,Qq’ q,oq’
Q Ao} \ N N Q O & Q X N O QO A X <
NN G N S N R Y R S N AR AR G
A
. Vvs. . Vs. VS. vs. VS.
Alz;:;“a previous ((:gr:?)a previous (:m) previous (:rﬁ) previous G?;Ez;my previous
year year year year year
April2024 16.5 -15.6% 10.1 8.7% 10.7 23.7%  23.3 54.4% 1.3 12.7%
p

aucklandunlimited.com

Source: MBIETECTs
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$59.4m Spent In Retall Domestic monthly tourism transactions in Auckland,
sales (other) by by product

domestic visitors in

April 2024

$60
—~ $50
8 $
Spend ($m) % change @ $40
Accommodation services 7.9 21.9% $30

Cultural, recreation, and gambling

. 6.2 109.6%
1 1 Y W M
Food and beverage serving service 40.1 31.3% $10 NN
Other passenger transport 1.7 59.9% “ e — —_—
her tourism pr 17.8 21.5%
Other tourism products I L Y R S s S S AN S - S G G L N o ol
Retail sales- alcohol, food, and 39.3 44.8% SN v“"% & & ¢ F O F @R &* N RS N RO R N S & @
beverages ' '
Retta” S?IGS' fuzl a?d other 221 45.0% = Accommodation services == Cultural, recreation, and gambling services
automotive proaucts = F00d and beverage serving services = Other passenger transport
Retail sales- other 59.4 7.4%
e Other tourism products Retail sales - alcohol, food, and beverages
Grand Total 194.5 5.8%

Retail sales - fuel and other automotive products Retail sales - other
aucklandunlimited.com

Source: MBIETECTs
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$29.3m spent in Retall
sales (other) by

- 0/
April 2024, up 47.3%
E
Spend ($m) % change e
Accommodation services 8.1 25.7%
Cultgral, recreation, and gambling 29 110.8%
services
Food and beverage serving service 224 118.4%
Other passenger transport 2.0 -48.8%
Other tourism products 5.4 96.4%
Retail sales- alcohol, food, and 176 166.7%
beverages
Retall sa_lles— fuel and other 49 149.9%
automotive products
Retail sales- other 29.3 47.3%
Grand Total 91.9 60.4%

aucklandunlimited.com

Source: MBIETECTs
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International monthly tourism transactions in Auckland,

by product

et

— —

e Accommodation services
- [00d and beverage serving services

e Other tourism products

Retail sales - fuel and other automotive products

q”b q:b éo’b q:b ™ q/rb O’b P
S K & S &

= Cultural, recreation, and gambling services

== Other passenger transport

Retail sales - alcohol, food, and beverages
Retail sales - other
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Event Date

Venue Interesting Findings

Major Events
Insights o
April 2024 Word O FOYOUS, s 301013

The Rainbow Games* 04 Aprild 08 April 2024

ARBORIALIS Luminarium 13 Aprild 28 April

Aotearoa Art Fair* 18 Aprild 21 April

aucklandunlimited.com

The Trusts Arena

Auckland A The month of April saw 152.5k
Showgrounds international visitors, down 0.1%
on April2023.

A Forthe month of April2024, there
were 556.1k total guest nights in
commercial accommodation in
Auckland,down 8.4%on the same

Viaduct Events month last year.
Centre

Aotea Square

A For the month of April 2024, the
average Occupancy was 62.4%
3.7% lower compared to April
2023.

Source: Major EventsT Nt Aukkland Unlimited.
*Denotes events which received TAU investment.
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The Rainbow 91.75k 9:]__5k

Games

Attendance Visitor nights

N

27.0% 9%

Attendees from outside Overallevent
of Auckland Attendee Satisfaction

*] 0 0

OV WRW

o]

aucklandunlimited.com

Source: Major EventsT Nt Aukkland Unlimited.

Tataki
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'$557k
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The Rainbow
Games

is a brand-new multisport event (featuring
14 sports) is designedfor the LGBTQIl4eommunityand its allies,
a chancefor everyoneto come together, celebrate and compete
in a safe and supportive environment

Keylnsight
A 1.75k attendees (73%were Aucklanders)
A 27%attendeesfrom outside of Auckland
A $557k GDP
A 92%Attendeesatisfactionwith overallevent
A 1.5k visitor nights

aucklandunlimited.com

Source: Major EventsT Nt Aukkland Unlimited.



https://www.aucklandnz.com/events/the-rainbow-games-2024

Auckland d Business Events Data



