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KEY FINDINGS
VISITOR ARRIVALS DATA
INTERNATIONAL VISITORS
REASON FOR VISIT | MARKET
AUCKLAND VS. OTHER PORTS
ACCOMMODATION DATA
COMMERCIAL GUEST NIGHTS | TYPE
HOTEL OCCUPANCY, ADR AND REVPAR
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FORWARD BOOKING DATA |
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FORECAST ACCOMMODATION DATA
SPEND DATA

INTERNATIONAL & DOMESTIC TOURISM SPEND DATA
MAJOR & BUSINESS EVENTS DATA

MAJOR EVENTS INSIGHTS

BUSINESS EVENTS INSIGHTS
FIVE YEAR TRENDS IN KEY MARKETS

REASON FOR VISIT BY MARKET




2.95™

International Guest Nights
YE June 2025
+0.1% (to YE June 2024)

Key Visitor Data

4.56™

Domestic Guest Nights

YE June 2025
+3.4% (to YE June 2024)
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7.51™

Total Guest Nights
YE June 2025
+2.1% (to YE June 2024)

$1.23"» $2.36" 64.2%

International Tourism Spend
YE June 2025
+8.2% (to YE June 2024)

aucklandunlimited.com

=

o Qo

Domestic Tourism Spend
YE June 2025
-2.1% (to YE June 2024)

*Nb. Guest night (ADP) data is current at time of publication but is subject to change based on regular revisions and late submissions to the programme..

Hotel Occupancy Rate
YE June 2025
-5.8% (to YE June 2024)

AUCKLAND

TAMAKI MAKAURAU
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INTERNATIONAL

Monthly international visitors (123.4k) were down
1.5% compared to June 2024.

The year to June 2025 saw 2.27m international visitor
arrivals, an increase of 2.6% on the previous year.

Australian visitors (49.7k) were down 3.0% compared
to last June. The year to June 2025 saw 772.9k
Australian visitor arrivals, up 9.1%.

Holiday visitors (1.00m) contributed the most to
annual visitor numbers and increased 7.6% on the
previous year. Monthly holiday numbers (41.5k) were
down 4.9% compared with the month of June 2024.

VFR visitors (789.5k) were up 4.5% for the year, with
monthly numbers (47.4Kk) up 3.2%.

166.3k international guest nights in commercial
accommodation for June (up 3.4%) and 2.95m
international guest nights for the year (up 0.1%).

International spend was $1.23b for the year, up 8.2%
and $75.6m for the month (up 11.2%).

Tourism spend from the US ($25.3m) was up 38.9%
for the month.

Key Visitor Data

DOMESTIC

The domestic visitor numbers are no longer available
as the Ministry of Business, Innovation, and
Employment (MBIE) has cancelled the Monthly Unique
Regional Population Estimates (MURPEs) data until
further notice.

There were 326.5k domestic guest nights in
commercial accommodation for the month of June (up
7.4%) and 4.56m domestic guest nights for the year
(up 3.4%).

Tourism Electronic Card Transactions (TECTs) has now
restarted as an interim replacement to the Monthly
Regional tourism Estimates (MRTEs). However, due to
a different methodology, the TECT figures are
substantially smaller than those of the previous
MRTEs, so the two series should not be compared.

Domestic spend for the year was $2.36b, down 2.1%
on last year and $180.0 for the month of June (down
2.6% compared to June 2024).

Spend from Canterbury visitors ($13.3m) was up 7.9%
in June 2025.

Tataki
Auckland Y=

Unlimited === | aucwane

OVERALL

There were 492.8k total guest nights in commercial
accommodation in June (up 6.0%) and 7.51m total
guest nights for the year (up 2.1%).

On average, visitors stayed in Auckland for 1.9 nights
in June 2025 (down 5.0% compared to 2024).

Average hotel Occupancy for the month was 53.9%,
down 2.4%. The monthly Average Daily Rate (ADR) was
$185 (down 3.8%) and RevPAR was $100 (down
6.2%).

Average Occupancy for the year was 64.2% (down
5.8% compared to 2024), while ADR was $209 (down
7.1%) and RevPAR was $139 (down 10.5%).

Looking forward over the next three months, overall
Occupancy rates vary in comparison to the same
period last year.

Occupancy-on-the-books is currently at 70% for
Saturday 6" September 2025, when the All Blacks
play South Africa at Eden Park.
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2.27m International

International visitor arrivals in Auckland, reason for visit

change
visitor arrivals for the
O 300k
year to June 2025, up
1)
2.6%
+2.6%
= The month of June saw 123.4k international visitors, down 200K
1.5% compared to June 2024.
150k
= The year to June 2025 saw 2.27m international visitor
arrivals, an increase of 2.6% on the previous year. 100k
= Holiday visitors (1.00m) contributed the most to annual visitor o
; 50k +4.5%
numbers and increased 7.6% on the previous year. Monthly
holiday numbers (41.5k) were down 4.9% compared with the ~ - - - -1_9<y
month of June 2024. Ok e v e o A .o o :
P PR NIV ITPTFPESTFPEwWwNIFFILSTFPS
" . . DNFONIE S S S SN SN SN S RS S S S N N S S i e I
» VFR visitors (789.5k) were up 4.5% for the year, with monthly q/& q/g‘l/ q/g‘l/ q/g‘l/ q/& q/& (L& S (L& @Q‘l IR fb& fb& fb& Wgﬂ/ W& W& W& W& q/& q/g“l/ q/g“l/
numbers (47.4k) up 3.2%.
( Jup ° = Business —Holiday/Vacation
» There were 150.7k business visitors (down 1.9%) in the year —\/isit Friends/Relatives TOTAL ALL TRAVEL PURPOSES
to June 2025, and 12.6k for the month (up 3.2%).
Visitor arrivals ~ '>" prev;c(); syear/
June 2025 123,400 -1.5%
YE June 2025 2,273,324 2.6%

Source: ITM data, Statistics NZ *Nb. International visitor arrival data captures every arrival to Auckland airport which is the gateway port for New Zealand. This does not mean the visitor stayed in or visited Auckland.
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7172.9K visitors from
Australia for YE June
2025, up 9.1%

= Australian visitors (49.7k) were down 3.0% for the month
compared to last June. The year to June 2025 saw 772.9k
Australian visitor arrivals, up 9.1% compared to last year.

* The year to June 2025 saw 302.7k visitors from the US (down
2.2%), with 14.5k visitors for the month (down 3.1%).

= Visitors from China (207.6k) were also up for the year (4.7%),
and down (14.9%) for the month of June (10.1k).

= For the year to June 2025, there were 134.9Kk visitor arrivals
from the UK (up 8.6%) and 3.0k visitors for the month (up
11.3%).

aucklandunlimited.com

Source: ITM data, Statistics NZ
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Visitor arrivals in Auckland by key international markets

140k
120k
100k
80k
60k
40k
20k
Ok
A @ O O N v O > b OB A DO O N AN DO X B
NSNS ST ST
LN I U U I U U N N U U N I L U U I U U N B U N U
O SIS S S S S S S S S S SN S S S S S S S S S S S
Australia ——China, People's Republic of
—United Kingdom —United States of America
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24-month visitor arrivals from individual markets

Australia
70k
60k
50k
40k
30k
20k
10k — w
Ok
A DO O NI NI OO0 0008 DO O DI DAL D X0 O
S s 8 S N N N T S T O
VI I I I I I I IV I I IS I
&@%W‘LWWWWW‘L‘L%‘L%WWWW‘LW%‘L@
= Business ===Holiday/Vacation ===Visit Friends/Relatives
vs. VvSs. vs. vs.
Business previous Holiday previous VFR previous Total previous
year year year year
June 2025 8,794 10.8% 10,777 -17.6% 23,747 3.0% 49,732 -3.0%
YE June 2025 94,384 5.7% 215,733 13.7% 375,294 10.1% 772,909 9.1%

aucklandunlimited.com

Source: ITM data, Statistics NZ

China

25k
20k
15k

10k

T -

O N YT NI DHD D OO0 A DO O DMNMNIYDNMNIAI H X O O

N WOTOTO O OO O O O VM MV VW OO QO O O
&Qr&@&@@@,ﬁ@@@@b‘@@&@&@@&%@%@%@%@%@%@
QY QY QO

(2

PP PP P PG

NS S S s Sl S S S

—Business ===Holiday/Vacation ===V/isit Friends/Relatives

Vvs. VSs. VvSs. vs.
Business previous Holiday previous VFR previous Total previous
year year year year

June 2025 574 -38% 4,900 -17.8% 2,910 0.1% 10,088 -14.9%

YE June 2025 7,842 -6.2% 134,992 9.1% 36,337 -2.7% 207,625 4.7%
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24-month visitor arrivals from individual markets

6,000 Japan

5,000
4,000
3,000
2,000

1,000

—— S

O N IY NI OH X H o
RESENGOIIOIOINAS
9 0"1/ Qfl/ QQ/ 0’1/ Qflz
> O S S

—=Business ===Holiday/Vacation ===Visit Friends/Relatives

VS Vs. previous vS. vS.
Business previous Holiday pear VFR previous Total previous
year y year year
June 2025 263 34.2% 1,651 1.6% 626 48.0% 2,997 10.3%

YE June 2025 3,306 -5.5% 35,685  20.5% 9,239 189% 61,769 12.6%

aucklandunlimited.com

Source: ITM data, Statistics NZ

6,000

5,000

4,000

3,000

2,000

June 2025

YE June 2025

Korea

x v o0 A DO
SPEPFIFF
&V 9%

SEASEINEISEIMGIPAMGEN

e Business

Business previous

O N A DA D > H o
S v@'\/ S\,@@o@@o@@o@@o@@o@@o
NN U I U4
L 0 S L 0 S S 0 A S

—=Holiday/Vacation  ===\/isit Friends/Relatives

VS. VS. VS.

Holiday previous VFR previous Total previous

year year year

1,178 -11.4% 372 1.1% 1,918 -9.2%

36,531 -09% 8,390 2.2% 51,598 -2.4%
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24-month visitor arrivals from individual markets

Germany
8,000
7,000
6,000
5,000
4,000
3,000
2,000
1,000
O —
A DO 9O DN I NI O IO OLA DO O DN IDNMNIL OO O
PP PP PPFPFPFFPFPFPFPFFRree©e«©W»
ORI ER SN I E F oV G o oV by} e GGV S S e
L ) 1 A A A [ D S ) e 0 i e A A
—Business ===Holiday/Vacation ===V/isit Friends/Relatives
vS. vS. VS VS. previous
Business previous Holiday previous VFR previous Total .pear
year year year y
June 2025 99 2.1% 476 6.7% 142 -12.3% 880 4.3%

YE June 2025 1,645 1.1%

aucklandunlimited.com

Source: ITM data, Statistics NZ

36,400 11.3% 7,689 0.0% 50,782 8.2%

20k UK
18k
16k
14k
12k
10k
8k
6k
4K
2k
Ok
AN @O 0O NI MDD D N O A Q W ©
&&&&&&&@Z@t&@;@% Q@“ Q@“ Q@D‘SL&Q@Q@WV O@“ 0@“‘&:@”@&}0& & (”Qofi”&i’)go &
DY o o o D oD D P R o Y 9 P o o9
—Business ===Holiday/Vacation ==V/isit Friends/Relatives
vs. VvS. VvS. VvS.
Business previous Holiday previous VFR previous Total previous
year year year year
June 2025 301 52% 863 55% 1,431 17.0% 3,040 11.3%
YE June 2025 4,884 -8.6% 5386 13.2% 67,500 7.3% 134,931 8.6%

8



11 | Auckland Destination Overview

Tataki
Auckland Y=

Unlimited === | aucwane

24-month visitor arrivals from individual markets

000 Canada

6,000

5,000

4,000

3,000

2,000

1,000

. —
S S S A S S S S

= Business ====Holiday/Vacation ==\/isit Friends/Relatives

VS VS. previous vS. VS
Business previous Holiday pear VFR previous Total previous
year y year year
June 2025 120 -1.6% 443 -11.0% 636 -05% 1,475 -2.3%
YE June 2025 1,796  1.2% 29,556 11.2% 19,964 4.9% 56,284 T7.7%

aucklandunlimited.com

Source: ITM data, Statistics NZ

UuS
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20k
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Ok

A DO O NI DL D O DO O DI DL DO DO L

@V“Q%QO%@Q%@N@Q rb@\, §0 §0 @0 V@o Qo §o @0 v‘@ v“@ v@\/ v@\/ §»©®0@®0@®06®0@®0@®0
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—=Business ===Holiday/Vacation ===V/sit Friends/Relatives
VvSs. Vs. Vs. VvSs.
Business previous Holiday previous VFR previous Total previous
year year year year

June 2025 663 -16.6% 7,469 -3.3% 3,945 -4.7% 14,501 -3.1%
YE June 2025 12,466 -9.1% 192,217 -1.0% 66,879 -0.3% 302,680 -2.2%
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Auckland has seen a
2.6% increase in
international visitor
arrivals over the last year

= |n the five years preceding the arrival of Covid in 2020, all
major airports had seen steady increases in international
visitor arrivals.

= The Covid-related travel bans had a clear effect on all ports
with the greatest impact seen in Auckland reflecting the
largest market share.

= Auckland has seen an 2.6% increase in international visitor
arrivals over the last year.

= For the year ending June 2025, all other ports saw growth in
international visitor arrivals in comparison to last year.

Queenstown saw an increase of 11.8%, Christchurch was up
13.0% and Wellington was up 5.2% compared to last year.

aucklandunlimited.com

Source: ITM data, Statistics NZ

Rolling 12 month arrivals
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12 month rolling visitor arrivals
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492.8k total gueSt Guest nights in commercial accommodation - Auckland

hights in commercial
accommodation in June
2025, up 6.0%

= For the month of June 2025, there were 492.8k total guest SO0k
nights in commercial accommodation in Auckland, up 6.0% 400k
on the same month last year.
300k
= There were 326.5k domestic guest nights in commercial
accommodation (up 7.4%), and 166.3k international guest 200k ” ”
nights (up 3.4%) in commercial accommodation in June ‘ ‘
2025. 100K |
1
Ok
= The year to June 2025 saw 7.51m total guest nights in
Auckland (up 2.1%) with 4.56m domestic guest nights (up \0\@0 Oc,q’o o r\/@(}\/ \\)\@'\/00@”\@ e & (ﬂ \&W(LO&&\@ > o rib \o\q’(b Ogrib & o> VQ\”V S\s\’%b‘ Qc’,\'@b( \fb«rf) vQ‘ff)
3.4%) and 2.95m international guest nights (up 0.1%).
B Domestic guest nights International guest nights
= For New Zealand overall, there were 2.17m guest nights in
commercial accommodation in June 2025, down 0.5% June 2025 Auckland % change New Zealand % change
compared to June 2024. Total guest nights 492,800 6.0% 2,174,900 0.5%
e o Domestic guest nights 326,500 7.4% 1,574,900 -2.3%
International guest nights 166,300 3.4% 600,000 4.4%

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE. *Nb. ADP data is current at time of publication but is subject to change based on regular revisions and late submissions to the programme..
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323.7k guest nights in
hotels for the month of
June 2025, up 2.3%

For the month of June 2025, there were 323.7k guest nights
in hotels, up 2.3% compared to last year.

There were 106.0k guest nights in motels and apartments
(>20), up 21.1% on the previous year.

Guest nights in motels and apartments (6-20) (19.3k) were
also up (19.1%).

Guest nights in backpacker accommodation increased (up
4.7%to 28.9K) in June 2025.

Guest nights in holiday parks and campgrounds (9.6k) were
down (20.7%) for the month.

Guest nights in lodges and boutigue accommodation were
also down (13.3% to 5.2k) for the month.

aucklandunlimited.com

600k

500k

400k

300k

200k

100k

Ok
P PP PP PP
RO S N SR S
@ @ @’b O %QJQ NS 3
Hotels
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Guest nights by accommodation type (monthly)

_—

Motels & apartments (6-20)
= Holiday parks & campgrounds

Q&

R

u I Y ™
N g oY g g P
> PN PN SV Ly
S c® = Nd W W
Motels & apartments (>20)
—Backpackers

= | 0dges & boutique accommodation

June 2025 Auckland % change
Hotels 323,700 2.3%
Motels & apartments (>20) 106,000 21.1%
Motels & apartments (6-20) 19,300 19.1%
Backpackers 28,900 4.7%
Holiday parks & campgrounds 9,600 -20.7%
Lodges & boutique accommodation 5,200 -13.3%

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE. *Nb. ADP data is current at time of publication but is subject to change based on regular revisions and late submissions to the programme..
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Average Occupancy for
June 2025 was 53.9%,
down 2.4%

= For the month of June 2025, the average Occupancy was
53.9%, 2.4% lower compared to June 2024.

* The Average Daily Rate (ADR) for the month was $185, down
3.8% on last year.

= Monthly Revenue per available room (RevPAR) for June was
$100, 6.2% lower compared to last year.

= Percentage changes for Occupancy, ADR and RevPAR peaked
on Tuesday 10t June 2025.

= Average Occupancy for the year to June 2025 was 64.2%
(down 5.8% compared to 2024), while ADR was $209 (down
7.1%) and RevPAR was $139 (down 10.5%).

aucklandunlimited.com

Source: STR Global

40

30

20

10

-10

-20

-30

-40

-50

-60

Tataki
Auckland Y=

Unlimited === | aucwane

Percent Changes for the Month of June

/
%
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e—(ccupancy e===ADR e=RevPAR KEY:
= Weekend
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Occupancy peaked at
68.5% on Tuesday 10t
June 2025, up 36.0%

= The Average Daily Rate (ADR) for hotels in Auckland was the
highest for the month on Tuesday 10™ June 2025 at $192
(up 3.4% on the previous year).

= Hotel occupancy reached 68.5% on Tuesday 10t June 2025
(up 36.0% on the previous year).

= Revenue per available room (RevPAR) peaked to $132 also
on Tuesday 10t June 2025 (up 40.7% in comparison to last
year).

aucklandunlimited.com

Source: STR Global
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Daily hotel rates for the Month of June 2025
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On ave rage, visitors Average length of stay for visitors to Auckland
stayed 1.9 nights in
Auckland for the month

of June 2025

2.0

15
8
-ED
= On average, visitors stayed in Auckland for 1.9 nights for the s
month of June 2025 (down 5.0% compared to the previous g
year). =z 10
= Average length of stay for visitors to Auckland has levelled out
over the last three years.
0.5
0.0

@Q& f»dﬂ @0& w&rb w&rb m&rb @0% m&% @&% w&u w&u w&& w&& m&b( m&u m&@ @&6 @&@
M@ T VT @V @ V@V T V@ @ V@l el VT
NN AN LN AN A MRS AN S SO MRS b N MREEN AN AN LN A N AN

Source: Accommodation Data Programme (ADP). Fresh Info. MBIE.
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Occupancy - 90 Day Forward Outlook

80% :
NZ International Film Festival Teddy Swims Kiwi Ferns v Barfoot &

AKL Diwali  Samoa Thompson  Black Caps v

9 0- D ay FO rwa rd . Nwek Q‘)‘uﬂlagﬁc\; Priscilla Queen of the Desert Fostival C.‘;?S'tiﬁi West Indies
[ |
Booking Occupancy
60%
Data :

= Looking forward over the next three months,
overall Occupancy rates vary in comparison to the
same period last year.

50%

= Occupancy peaked at 72% on Monday 18" of 40%

August 2025.

= QOccupancy-on-the-books is currently at 70% for 30%
Saturday 6% September 2025, when the All
Blacks play South Africa at Eden Park.
20%
= Pick-up refers to the number of reservations
made in a recent period for future guest stays. In

this context Pick-up reflects the % change in 10%
occupancy from the last reported period. For the T I
next 90 days that is the previous Monday. For the -Inr Inr N -'””H'. =l L= “ | [
365-day view, from the first Monday of the prior 0% I N 1
month. ) ) ) ) ) ) ) ) ) ) ) ) )
i i i i i i i i i i i i i
@ e ) ) ) ) & O O O O W) )
,\/q;\ ,f;\ N )\ ,\fg\ ’19’\ ’19\ ®\ ,\/fz,\ ’LQ\ ’i\\ o\ ,\/o\
B Occupancy - This year (2025) . Occupancy - Last year (2024 e Pick up - This year (2025)

Source: STR Global Please note: This is the 90-day outlook at the time of publication.
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Longer term projections Supply and Demand Growth

7.0 40%
6.0 ggj
= |n addition to the STR Global 90 Day Forward Booking data we 5.0 25%
receive, we also receive a longer-term outlook, with forecast 40 20%
data for the next four years until 2027. This data is provided ' 15%
by STR Global in collaboration with Oxford Tourism Economics. 3.0 I I I I 10%
2.0 5%
= |n 2025 Q1 supply expanded 5.9%. Demand expanded 5.8%, 10 0%
resulting in an occupancy decline of -0.1%. Occupancy is ' 5%
expected to decline by -0.6% in 2025 Q2, with supply 0.0 -10%
expanding 4.3% and demand expanding 3.7%. 2021 2022 2023 2024 2025 2026 2027 2028 2029
. . . mmm Supply room nights (m) mmm Demand room nights (m) =—=Supply % change Demand % change
= After declining -6.5% in 2024, occupancy is expected to
expand 1.9% in 2025. ADR is expected to decrease -1.9%,
resulting in RevPAR with no growth in 2025. RevPAR is .
expected to grow by 6.9% in 2026. 50% RevPAR Growth Composmon
40%
= Qver the next three years, occupancy is expected to expand at 30%
an average annual rate of 2.5%, while ADR is expected to 20%

expand at an average annual rate of 0.6%. 10%

0%
-10%
-20%

2023 2024 2025 2026 2027
m Occupancy EADR

Source: STR Global Forecast (May 2025) * issued 4 times per annum
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- Ave_rage Su pply
17. O k ave rage d a I Iy — (AF;/i::Iy rooms during yei/:)Chg_ -

rooms available in 2025,
with 17.3k rooms ors oo i
forecast for 2026 2024 16,470 6.7% 1,038

2025 16,973 3.1% 503
= |n 2025, on average there were 17.0k daily rooms available in 2026 17,276 1.8% 303
Auckland. The number of average daily rooms available is set Forecast 2027 17,487 1.2% 211
to increase by 3.1%, which will supply an additional 503 2028 17,773 1.6% 285
rooms (compared to 2024) .
2029 17,793 0.1% 21
= Looking to 2026, average room supply is expected to expand
by 1.8%, supplying 303 new rooms and bringing the total Rooms by Phase
number of daily rooms available to 17.3k. 18,308
16,918 '
20k 805 585
= Observing rooms by phase data, there was a total of 18.3k 18k E—
rooms (from 229 properties) in the pipeline. 12::
12k
= This comprised of 16.9k existing rooms (from 221 properties, 10k
805 rooms under construction (from 5 properties), and 585 gt
rooms in the planning stages (from 3 properties). 4k
2k
0Ok
Existing Under Planning Total rooms
construction stages under development

Source: STR Global Forecast (May 2025) * issued 4 times per annum
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In total, 3.64m visitors

are projected to visit

New Zealand in YE June

2029

International overnight visitor arrival projections until 2029
are available for New Zealand overall - of which Auckland
receives the largest share.

International visitor growth to New Zealand is forecast with a
Compound Annual Growth Rate (CAGR) of 10.0% from 2024
to 2029 (for Q1 2025), resulting in a possible 3.64m
international visitors by YE June 2029.

When calculated against the 2022 baseline a clear recovery
trend in visitor arrivals is visible overall - as well as for our key
markets.

Visitor arrivals from Australia are expected to grow at an
average annual rate of 1.7%. 1.54m Australian visitors are
expected to visit New Zealand in the year to June 2029.
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* International visitation by city is based on the Global City Travel (GCT) database maintained by Tourism Economics. GCT tracks overnight visits by international visitors to 300 global cities. The data is tracked by country of origin on an annual basis, including
historical and forecast years. The data shown here for the country is taken from the Global Travel Service (GTS) database, also maintained by Tourism Economics. This reflects international visitation by origin market, including historical and forecast years.
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$1.23b in |nternationa| Year-end tourism transactions in Auckland
tourism spend for year- o
end June 2025, up 8.2% 200

$150
= Tourism Electronic Card Transactions (TECTs) restarted as an

interim replacement to the Monthly Regional Tourism

Estimates (MRTES) in May 2024. 4100
= As a result of a different methodology, the TECT figures are

substantially smaller than those of the previous MRTEs, so
the two series should not be compared. More information on
(TECTs) can be found here.

Monthly spend ($m)

$50

= Due to limitations of the new data collection method,
domestic and international market totals should not be
added together and should be used separately. Additionally,
only data dating back to January 2022 has been used for this N N
purpose.

e Domestic == |nternational
= |n the year to June 2025, domestic tourism spend in

Auckland was $2.36b, down 2.1% on last year.

* International tourism spend was $1.23b, up 8.2% for the Tourism Transactions YE June 2025 ($b)  YE % change
year. Domestic 2.362 2.1%
International 1.230 8.2%

aucklandunlimited.com

Source: MBIE TECTs.


https://www.mbie.govt.nz/immigration-and-tourism/tourism-research-and-data/tourism-data-releases/tourism-electronic-card-transactions
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International tourism
spend was $75.6m for
June 2025, up 11.2%

= For the month of June 2025, domestic tourism spend (TECTs)
was $180.0m, down 2.6% compared to the same month in
2024.

= International tourism spend in June 2025 was $75.6m, up
11.2% compared to June 2024.

aucklandunlimited.com

Source: MBIE TECTs.
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Monthly % Change in tourism transactions in Auckland

pr May n

| p ﬂct Nov Iec Jan ib Iar

® Domestic ®International

Tourism Transactions June 2025 ($m) % change
Domestic 180.0 -2.6%
International 75.6 11.2%
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Canterbury visitors
spent $13.3m in June
2025, up 7.9% on the

previous year

» Tourism spend from Waikato-based visitors $41.5m was
down 6.7% compared to the previous year.

*= Spend from Northland ($19.0m, down 4.8%) and the Bay of
Plenty ($14.3m, down 6.7%) was also down.

= Spend from Canterbury ($13.3m, up 7.9%) visitors was up in
June 2025.

=  Wellington visitors spent $13.6m in June 2025, up 5.3% on
the previous year.

aucklandunlimited.com

Source: MBIE TECTs.
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Monthly tourism domestic spend in Auckland, by market
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VS. VvS. Bay of VS. VS. VS.
Waikato previous Northland previous Pleynt previous Wellington previous Canterbury previous
year year y year year year
June 2025 415 -6.7% 19.0 -4.8% 143 -6.7% 13.6 5.3% 13.3 7.9%
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Visitors from the US Year-end tourism expenditure in Auckland, by market
spent $382.0m in the e

ear to June 2025 -
y ’ p $350
V) :
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) O $250 - cm— ===China
* In the year to June 2025, tourism spend from the US was > ——
$382.0m, up 27.3% on the previous year. £ 4200 = Germany
=  Chinese visitors spent $135.2m in the year to June 2025, £ Japan
up 1.1% on the previous year. 8 $150 Korea

»  Spend from the UK was $125.8m, also up 2.0% for the year $100 7‘, — K

to June 2025.
USA
= Australian tourism spend ($185.7m) was down 11.2%. $50
» Spend from Japan (up 2.3% to $19.2m), and Canada (up $0 —
3.1% to $23.1m) was up on the previous year. However, S A o S s S S S T
spend from Korean visitors was down (7.0% to $17.0m). ORISR S SN SUN SUR S S SU) SN S S S
X O \S o () N
\0(\ v\)% Qv K® <<é° N \\\Q \?9% QL K <<é° W \0(\
= Spend from German visitors ($16.9m) was also down
(10.6%).
Australia previsus China pre\:/siéus pre‘(/sisus pre\:/sisus Germany pre‘(/siéus
($m) year/YE ($m) year/YE ($m) year/YE ($m) year/ YE ($m) year/YE
aucklandunlimited.com YE June 2025 185.7 -11.2% 135.2 1.1% 1258 2.0% 382.0 27.3% 16.9 -10.6%

Source: MBIE TECTs.
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Visitors from the US Monthly tourism expenditure in Auckland, by market
spent $25.3m for the -
month of June 2025, up a0
38.9% compared to o

5
=~ $30
©
2024 2 — hustali
S $25
For the month of June 2025, tourism spend from the US = ——China
($25.3m) was up 38.9% compared to last June. E $20
= Visitors from Australia spent $10.6m in June, down 11.6% = $15 Germany
on the previous year. UK
=  Visitors from China spent $8.5m in June, down 2.6% $10
compared to last year. $5 USA
*  Tourism spend from UK visitors was up (10.3% to $7.3m) s — e —~—
however, spend from German visitors ($0.4m) was down .
[ N A P VA S ¥ N VY
(8.7%) for the month of June 2025. SRR SR N N4 R S SV o 0”/63 dfj P P 0'7?) P
o (P (P g N P P N N S T N N
<@ X W @’(} W o Q) R S S RSN N @’o
Australia VS China VS VS Vs German VS
previous previous UK ($m) previous US ($m) previous y previous
($m) ($m) ($m)
year year year year year
June 2025 10.6 -11.6% 8.5 -2.6% 7.3 10.3% 25.3 38.9% 0.4 -8.7%

aucklandunlimited.com

Source: MBIE TECTs.
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$19.1 m spent in Other
passenger transport by

Domestic visitors in
June 2025, up 10.2%

Spend ($m) % change

Accommodation services 5.5 -15.3%
Cultgral, recreation, and gambling 55 11.3%
services

Food and beverage serving services 36.9 -4.9%

Other passenger transport 12 -26.8%
Other tourism products 19.1 10.2%
Retail sales - alcohol, food, and 38.9 0.2%

beverages

Retail sa.les - fuel and other 18.9 25%

automotive products

Retail sales - other 54.1 -3.8%

Grand Total 180.0 -2.6%

aucklandunlimited.com

Source: MBIE TECTs.
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Domestic monthly tourism transactions in Auckland, by product
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Increases in Other
passenger transport (up
37.3%) and Retail sales
- alcohol, food and
beverages (up 31.7%)

Spend ($m) % change

Accommodation services 3.6 -37.7%
Cultgral, recreation, and gambling 13 0.9%

services

Food and beverage serving services 17.4 9.6%

Other passenger transport 1.6 37.3%
Other tourism products 5.2 13.9%
Retail sales - alcohol, food, and 18.1 31.7%
beverages

Retail salles - fuel and other 3.7 15.6%
automotive products

Retail sales - other 24.6 10.5%
Grand Total 75.6 11.2%

aucklandunlimited.com

Source: MBIE TECTs.

Tataki
Auckland Y=

Unlimited === | aucwane

International monthly tourism transactions in Auckland, by
product
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Major Events

Insights -
June 2025

aucklandunlimited.com
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Event

Date(s)

Venue

Findings

DARKFIELD: SEANCE & FLIGHT (Multi-

sensory experience)

La bohéme

Dave Dobbyn

Teeks

Matariki Festival 2025
A Century of Modern Art
The Big Sing

Dinosaur Nights & Lights

Aotea Square Ice Rink

Seussical The Musical

One NZ Warriors v Penrith Panthers

DOC Edge Festival

Wintergarden Shows - Auckland Live
Cabaret

Auckland Art Show

Taniwha

7 May - 8 June 2025

19 May - 16 June 2025

4 June 2025
5 June 2025

7 June - 13 July 2025

7 June - 28 September
2025

9 - 12 June 2025
20 June - 13 July 2025

20 June - 20 July 2025

21 - 30 June 2025

21 June 2025

25 June - 13 July 2025

25 May - 20 June 2025

27 - 29 June 2025

27 June - 13 July 2025

Aotea Square

Aotea Centre

Auckland Town Hall

Auckland Town Hall

Across Auckland

Auckland Art Gallery
Toi o Tamaki

Auckland Town Hall
Auckland Zoo

Aotea Square

Aotea Centre

Go Media Stadium

Various

Viaduct Events Centre

Aotea Centre

= For the month of June 2025,
there were 492.8k total guest
nights in commercial
accommodation in Auckland, up
6.0% on the same month last
year.

= There were 326.5k domestic
guest nights in commercial
accommodation (up 7.4%), and
166.3k international guest
nights (up 3.4%) in commercial
accommodation in June 2025.

= |nternational tourism spend in
June 2025 was $75.6m, up
11.2% compared to June 2024.

Source: City Wide Calendar & What’s On in Auckland - Discover Auckland website. Tataki Auckland Unlimited.
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Business 934.0 962.6k 991_3k

Events Insights
Q2 2025

Business events in Auckland Delegates hosted in Auckland Delegate days hosted in Auckland

1y oy =

FTaN
Auckland’s market share of Auckland’s market share of Auckland’s market share of
business events delegates delegate days

aucklandunlimited.com '

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Auckland attracted the highest number of business
delegates (62.6k) in New Zealand in Q2 2025
Total number of business events - Regional Total number of delegates - Regional
comparison comparison
400 70k
62,596
350 340 60k
300 50k
0 i 40k 37,329
200
30k
150 20,615
20k
100
10k
50

0k
Auckland Wellington Christchurch Auckland Wellington Christchurch

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Auckland had 28% of all Business Event Market Share - Regional Comparison
business events in New
Zealand in Q2 2025 e

Auckland
28%

Wellington
19%

aucklandunlimited.com

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Auckland hosted the most
conferences, meetings,
exhibitions, and other
business events in NZ Q2
2025

= Looking at business event type, Auckland hosted the most
conferences (140), meetings (122), other business events like
social functions and Gala dinners (65) and exhibitions (10) out
of the three featured regions in Q2 2025.

= The majority of business events in Auckland were for
Corporate customers (178), followed by Other customers
(111), then Associations (34), and Education customers (O).

= Among the three regions, Wellington recorded the most
Government-related business events (42).

Source: Business Events Data Programme. Fresh Info. *Quarterly data.
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Business Events By Event Type
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140
112

Meetings Conferences

m Auckland

65
39
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Business Events By Customer Type
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72% of all business
events in Auckland were
one-day events in Q2
2025

= In Q2 2025, 48% of all business events held in Auckland
were small to medium-size events hosting between 50-100
delegates (164 events). In comparison to other regions,
Auckland hosted the most small business events.

L] 29% of business events in Auckland were medium-sized
events with 99 events that hosted between 101-250
delegates.

] 16% of business events (56) in Auckland hosted between
251-500 delegates.

= Auckland had 20 large-scale events that hosted 500+
delegates in Q2 2025.

= In Q2 2025, 72% of all business events in Auckland were
one day events (245), while 28% were multi-day events.
17% were held for a duration of two days (59), and 10% ran
over the course of three days or more (35).

aucklandunlimited.com

Source: Business Events Data Programme. Fresk Info. *Quarterly data.
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No. of business events - Regional comparison
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Duration of event - Regional comparison
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Five-year visitor arrivals to Auckland, YE June

2,500,000
— 2,273,324
2,000,000
1,003,348
1,500,000

International Visitor Arrivals

789,529
1,000,000

500,000
150,671

42,732
2021 2022 2023 2024 20
= Business == Holiday/Vacation -—\/isit Friends/Relatives
== (Conventions/conferences e Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE June

Australia China
900k 250k
800k 772,909 207,625
700k 200k
600k
150k
500k 134,992

400k

300K

200k 50k 36,337

100k

94,384
100k
19,155 7,842
Ok —_— 2,696 Ok ~ 7,852
2021 2022 2023 2024 2025 2021 2022 2023 2024 2025 1 gg5
= Business —Holiday/Vacation = Business - Holiday/Vacation
—V/isit Friends/Relatives Conventions/conferences —V/isit Friends/Relatives Conventions/conferences
= Education TOTAL ALL TRAVEL PURPOSES = Fducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE June

Japan Korea
70k 60k
61,769 i 51,598
60k 50k
50k
40k 36,531
40k
30k
30k
20k
20k
8,390
10k
10k
—_— 1,930
/-| 3,306
Ok —— 004 0Ok == = \5_1,116
2021 2022 2023 2024 202&' ’ 2021 2022 2023 2024 2025 496
= Business == Holiday/Vacation = Business == Holiday/Vacation
—\/isit Friends/Relatives Conventions/conferences —\/isit Friends/Relatives Conventions/conferences
= Education TOTAL ALL TRAVEL PURPOSES —Education TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE June

Germany UK
60k 160k
134,931
50,782 140k 4
50k -
120k
40k
100k
30k 80k 67,500
60k
20k — 53,868
40k
10k 4.884
o
/— 1,016
Ok Ok 406
2021 2022 2023 2024 20% 375 2021 2022 2023 2024 2025
= Business == Holiday/Vacation = Business == Holiday/Vacation
—V/isit Friends/Relatives Conventions/conferences —V/isit Friends/Relatives Conventions/conferences
—Education TOTAL ALL TRAVEL PURPOSES —FEducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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Five-year visitor arrivals to Auckland, YE June

Canada usS
60k 56,284 350k
—
302,680
50k 300k
250k
40Kk
200k 192,217
30k
150k
19,964
20k
100k 66,879
10k 1,796
50k 12,466
633 287
Ok
N Ok
2021 2022 2023 2024 2025 0 2021 2022 2023 2024 2028823
= Business == Holiday/Vacation = Business == Holiday/Vacation
—V/isit Friends/Relatives Conventions/conferences —V/isit Friends/Relatives Conventions/conferences
e Fducation TOTAL ALL TRAVEL PURPOSES e Fducation TOTAL ALL TRAVEL PURPOSES

aucklandunlimited.com

Source: ITM data, Statistics NZ *Includes visitor arrival numbers from Auckland airport. Education numbers do not include enrolments.
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= KEY CONTACT

Jaimee Raymond
Research & Insights Specialist

jaimee.raymond@aucklandnz.com
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