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5.66m

Domestic Overnight Visits

YE July 2018

+2.7%

7.29m

Commercial Guest Nights

YE June 2018

-2.1%

Domestic Tourism Spend

YE July 2018

+6.1%

Total Tourism Spend

YE July 2018

+6.0%

International Visitors

YE July 2018

+2.7%

International Tourism Spend

YE July 2018

+5.9%

2.69m

$4.33 b $3.99 b $8.32 b
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KEY FINDINGS
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INTERNATIONAL 

Á The year to July 2018 saw a record breaking 2.69m
international visitor arrivals, an increase of 2.7% on
the previousyear.

Á The month of Julysaw 168,400 international visitors,
down0.5%on the previousJuly.

Á Holiday visitor arrivals contributed the most to the
annual growth, numbers were up 3.0% on the
previous12 months.

Á Arrivalsfrom Chinasaw the biggestgrowth, up 10.5%
on the previousyear.

Á For the year ending June 2018, international guest
nights in commercial accommodation (3.47m) were
up 1.9%on the previousyear.

Á Internationalspendwas$4.33b, up 5.9%for the year.

Á In the year to July 2018 , Chinese visitors spent
$910m, up 12.0% on the previous year. Spending
from the UK ($335m) was up 6.7%, the US ($375m)
up 2.8%and Australia($828m) up 3.2%.

DOMESTIC

Á Therewere5.66m overnightvisits bydomesticvisitors
in Aucklandin the year to July2018, up 2.7% on the
previousyear.

Á Visiting friends and relatives (VFR) was the main
reason for domestic visitation to Auckland, with
2.90m overnight visits recorded for the year to July
2018 (up 2.9%on the previous12 months).

Á For the yearendingJuly2018, the highestvisitation of
all regions to Auckland was from Waikato-based
visitors (901,431 overnight visits), down 7.1% on the
previousyear.

Á There was strong growth from Bay of Plenty visitors
(743,969 visits), up 8.6% compared to the previous
year.

Á For the yearending June2018, domestic guest nights
in commercial accommodation (3.82m) were down
5.4%.

Á Domestic spend was $3.99b and had increased by
6.1%.

OVERALL

Á There were 7.29m guest nights in commercial
accommodationin Aucklandin the year to June2018,
down2.1%on the previousyear.

Á In the year to July 2018, total tourism spend in
Aucklandwas$8.32b, up 6.0%on the previousyear.
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